MEDIA JOURNAL IDEAS

Post your online Media Journal per syllabus instructions. And be sure to review the Five Media Concepts & Questions handout for the fundamentals of media analysis. Consider the following example of how to approach this assignment.
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Media coverage of web-logs (a.k.a. “’blogs”) has ranged from international publications to Chicago’s Red Streak. I have followed the ’blog story and noticed coverage differences rooted in a given publication’s news values, journalistic focus, and targeted reader.

For example, The New Republic Online (www.tnr.com) and BBC News Online (news.bbc.co.uk) serve wired readers with interests in hard-hitting news, international perspectives, and global politics.
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In “The Internet and Arab Politics: Climate Change” (Joseph Braude, 7 Mar. 2005), TNR gives an overview of technological battles between authoritarian governments and dissidents of the Middle East. The article reports on “the growing phenomenon of Arabic-language blogging” and how some governments are trying to crack down on ’blog posts that violate critical and cultural restrictions. The article-focus serves a Western reader with endorsement of the internet as an agent of democracy, and numerous hyperlinks connect the piece to Arab sites, for the information-hungry consumer.

BBC’s UK Edition online offers a more lean, hard-news-style piece to contrast TNR’s magazine style (long sentences and paragraphs). “‘Blogger fear’ in Apple leak case” (4 Mar. 2005) provides a bolded synopsis, sub-head, and pull-quote to lead the reader through a brief report of how a preliminary California court ruling states “that bloggers should not have the same protection afforded to journalists under US law.” The Apple computer company wants three ’blogs to disclose their sources for stories that leaked corporate information. Obviously, this story appeals to readers interested in new media, and it is written specifically for online reading. Moreover, it maintains a serious focus on legal impacts from this case for online and traditional journalists.
By contrast, the Red Streak print publication appeals to the young urban-dweller with a full-page cover shot of a stylish woman at a hip Wi-Fi café. The focus: “If your boss doesn’t like what you post online, the 1st Amendment won’t protect you or your job” (9 Mar. 2005). The woman featured on the cover turns out to be a Delta Air Lines attendant who was fired after posting “suggestive photos” of herself on a ’blog (26). Though a sidebar covers the Apple ’blogger case, the focus draws on “suggestive” photos, urban wired culture, and professional fear of unemployment, to juice up the story for its tabloid-style cover and content. Both pieces come from wire services (AP and Scripps Howard), and RS (like its counterpart Red Eye) condenses copy from one of our local dailies in the quest for younger readers with shorter attention spans.

Some would argue that the Red Streak piece is fluff, because the sexy pose and lifestyle angles dominate over legal and free-speech issues. We’ve learned in this class how journalists construct stories to reach and serve their targeted reader, and so a counter-argument would highlight the good job RS does in drawing interest to the ’blog story – with big, colorful photos, side-copy, and plenty of sub-heads to say “Blogs are catching on.”
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